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In a digitalized world, professionals should play a key role in guiding 
young people to engage in volunteering activities, as they represent the 

“bridge” between youth and active society. 

 
The outputs of the project: 
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 Descriptive map of community media approaches for 

digital youth work 

 Curriculum on climate change 

 Τoolkit in the scope of climate change 

 ECO-Media e-learning platform 
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During the first months of the implementation of the 
project, partners in the framework of the first output of 
the project: 

● Distributed an online survey in all partner countries on digital 
methods for youth engagement in volunteering activities.  

● Implemented a comparative analysis of the surveys’ national 
findings. 
 
Partners gathered information on the digital methods applied in their 
countries regarding youth engagement in volunteering activities and 
developed a consolidated comparative report with the national findings. 

 
● Co-designed a pedagogical framework for best practices in 

youth work and gathered 30 Best practices. 
 
Partners worked closely together to create a database of best practices 
in all partner countries. From the survey implemented, partners 
gathered 30 best practices from their countries (Spain, Cyprus, Greece, 
Italy, Austria, and Finland). 

 
● The consortium created a database of community media  

 
The consortium conducted an extensive survey on the 
Community Media of their local contexts. A total number of 150 

Community Media are to be collected in order to actively engage them in 
different stages of the project. 

Stay tuned for more! 
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